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Trips To Montana Due To Adve
- By Campaign

Total = 463,000

Warm**
323,000

Winter*
140,000

* Trips Generated by Winter Campaign from November 03 to February 04
** Trips generated by Warm Weather Campaign from March 04 to September 04
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Incremental Spending In Montana

Due to Advertising
Day Overnight Total
Total Visitors 149,000 - 314,000 463,000
Visitor Spending/Trip* $ 49.45 $ 193.83

Total Spending $ 7,348,000 $60,964,000 $ 68,312,000

*Estimates are based on C:Z._ of Montana ITRR 2003 Non-Resident Seasonal Travel Comparisons data.
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Carry Over Impacts
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